Beauty
Kudos to these
brands for making
shades every
woman can wear
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A Shade
Better

Women of all skin tones
sometimes have a hard time
finding makeup, period.”
4
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Baze Mpinja’s efforts to find
makeup for her dark skin were
frustrating. But now, beauty
giants are finally thinking
outside the beige

A

fe w y ears ago, as
a beauty editor, I attended a
major cosmetics brand’s
launch of new face powders.
Sitting at the presentation,
I was shocked to hear the representative explain that the line was for women of
all skin tones, yet I could see it came in only three
shades: fair, light/medium, and medium. As she
spoke, she avoided looking at me and my darkerthan-medium skin. Finally, a colleague jumped in
and asked what darker women were supposed
to use. She didn’t have an answer. It was awkward.
I felt confused and angry, just like I did in high
school when I watched my lighter-skinned friends
buy makeup, while I was left empty-handed.
The presentation happened not long ago, in
2011, but it could easily have been in the 1970s,
when women with medium or dark brown skin
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had even fewer options. My friend’s mother,
Patricia Goodson, a 60-year-old former model,
remembers what it was like: “When I was in
my 20s, there wasn’t foundation for me to buy.
I could shop for mascara, eyeliner, and lipstick,
but that was it.” Over the years, shade ranges
have increased, but as recently as 2012, the
options have been limited.
Now things are changing. The U.S. Census
Bureau projects that people of color will
make up half of the population by 2050. And the
number of Americans of mixed race grew
32 percent between 2000 and 2010. That
makes for a multitude of new skin tones, and
cosmetic makers are going to have to expand
their offerings to keep up with women’s needs.
For example, Giorgio Armani Cosmetics
recently stepped up the game with their Maestro
Fusion Makeup, which utilizes an innovative
transparent filler technology that allows it to
disappear into all skin tones. Last year, L’Oréal
Paris added nine medium and dark shades
to its True Match Super Blendable Makeup line,
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1. Chanel Perfection
Lumière Sunscreen in
154 Ambré, $55. 2. MAC
Mineralize Moisture SPF
15 Foundation in NW50,
$33. 3. Smashbox
Studio Skin 15 Hour Wear
Foundation SPF 10 in 4.2,
$42. 4. Vasanti Liquid
Cover Up Foundation/
Concealer in V15, $23.
5. Korres Quercetin & Oak
Antiageing Foundation in
Amber, $39. 6. CoverGirl
Queen Collection All Day
Flawless Foundation in
Spicy Brown, $10.
7. Maybelline New York
Dream Fresh BB Cream
in Deep, $9.
For information on where to
buy, see Shopping Directory.

bringing the total number of hues to 33, and
niche companies that cater to skin of color, like
Vasanti and Iman Cosmetics, continue to fill the
void. (Iman’s new BB cream comes in six shades.)
Even more good news: Retailers are making
it easier to shop for makeup. In conjunction with
Pantone Color IQ, Sephora just launched a tool
that helps women find a foundation match from
the 1,000-plus shade options the stores carry.
The process is easy (and free): A Sephora beauty
adviser uses a handheld spectrocolorimeter
(a device that measures color spectrum) to snap
images of the skin on your forehead, cheek,
and neck. Based on the photos, your skin tone is
assigned a Pantone number, and an iPad app
compares the color to Sephora’s library of shades
and recommends the best products for your
complexion. Color IQ is in select stores now, but
it will be in all of the company’s locations
by 2014. Its creation confirms what I’ve always
suspected: Women of all skin tones sometimes
have a hard time finding makeup, period.
And finally, thanks to globalization, the
demand for cosmetics has been exploding
worldwide. So far this year, MAC Cosmetics has
opened new stores in Zambia, Botswana, and
Nigeria; L’Oréal has expanded distribution in
East Africa, India, and the Middle East. Perhaps
the makeup being developed for these new
markets will also make its way to U.S. stores,
where it can fill in the gaps between the fairest
and the darkest women. It’s about time.
Clip, Save, Share, Color Match.

Flip over for the rest of our May issue!
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Today, women
of color have
more makeup
options.

Perfect
Match

